Florida’s

ADVENTURE COAST

BROOKSVILLE WEEKI WACHEE

MEMORANDUM
TO: Honorable Chairman and Members of the
Hernando County Tourist Development Council
FROM: Tammy J. Heon, Manger, Tourism Development
SUBJECT: TDC Meeting
DATE: July 10, 2017

Attached are your agenda and back up materials for the TDC Meeting
scheduled for 2:30pm on Wednesday, July 12, 2017. This meeting will be
held at the Brooksville- Tampa Bay Regional Airport.

If you have not already done so, please confirm your attendance at this time;
via phone to 352-754-4109 or email to dpecora@FloridasAdventureCoast.com

Thank you,

Tammy J. Heon
Manager, Tourism Development

Nature’s Place to Play

Hernando County
Tourist Development
Council Members

Therese White
Motel 6
Spring Hill/Weeki Wachee

Chairperson

Nick Nicholson
Hernando County
Board of County

Commissioners

Betty Erhard
City of Brooksville

John Athanason
City of Weeki Wachee

Achilles Thomas
Monster Transmission
Nature Coast. TV
1" Vice Chair

Fran Baird
Hernando Beach

Sherry Pedonesi
Chinsegut Hill Retreat

Mike Dolan
Dolan House

Catherine Reeves
Rising Sun Bistro

Tammy J. Heon Manager,
Tourism Development






























ATLANTA MAGAZINE
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0 0 0 0 0 0 0 0 0 0 0
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ADVENTURE OUTDOORS MAGAZINE
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0 0 0 0 0 0 0 0 0 0 0
SMITHSONIAN MAGAZINE
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0 0 0 0 0 0 0 0 0 0 0




Website Analytics Summary —June 2017

(6/1 —6/28)** Switched to new 6/29

OVERVIEW
Traffic & Pageviews
Sessions Users Pageviews Pages/Session/Duration  %New Sessions
2662 2,192 5,390 2.02 1:50 76.22
GEOGRAPHY
Top States

Primary Dimension: Region City Metro  Other

Secondary dimension -

Acquisition
Region

Sessions e

_...2510
1. Florida 1,966 (78.33%)
2. New York 57 (2.27%)
3. Georgia 52 (2.11%)
4. Morth Carolina 48 (1.91%)
5. Texas 39 (1.55%)
6. llinois 30 (1.20%)
7. California 27 (1.08%)
8. Pennsylvania 24 (0.96%)
9. Tennesses 22 (0.88%)

10.  Michigan 21 (0.84%)



Top Cities

Primary Dimension: Region City Metro  Other =
Secondary dimension
Acquisition
City
Sessions 4
2,510
% of Total: 94.29% (2,662)
1. Spring Hill 535 (21.31%)
2. Orlando 215 (8.57%)
3. PBrooksville 140 (558%)
4. Tampa 108 (4.30%)
5. (not set) 37 (1.47%)
6. Miami 36 (1.43%)
7. Gainesville 35 (1.39%)
8. Jasmine Estates 30 (1.20%)
9. Bayonet Point 29 (1.16%)
10.  Elmont 25 (1.00%)

Acquisition
Top Traffic Sources

Primary Dimension: Conversion:

Top Channels All Goals -

Top Channels

M Referral

M Direct
Social

M Email

Acquisition

Sessions

1 W Organic Search

2 | Referral

3 W Direct

4 m Social

5 W Email

To see all 5 Channels click here.

M Organic Search

Edit Channel Grouping

% New Sessions Mew Users
75.34% 1,891
g for View: 76.22% (-116%) | % of Total: 93 20% (2,029)
68.41% 366 (19.35%)
85.58% 184 (9.73%)
27 86% 39 (206%)
93.52% 101 (5.34%)
81.08% 30 (1.59%)
66.67% 24 (127%)
54.29% 19 (1.00%)
63.33% 19 (1.00%)
68.97% 20 (106%)
20.00% 5 (0.26%)
Sessions

@ Sessions

200

Jund

4 % New Sessions b

2,662 76.22%

959
739
686
159

119



Social Media Traffic

Social Network Sessions % Sessions
1. Facebook 141 [ 2024%
2. Twitter 15 I 2.49%
3. Pinterest 2 | 127%

Top Referrers

Primary Dimension: Source Landing Page  Other

Secondary dimension ~* | Sort Type: | Default -

Acquisition
Source
Sessions A % MNew Sessions Mew Users

897 81.94% 7135

% of Total: 33.70% Avg for View: 76.22% % of Total: 36.22%

(2,662) (7.50%) {2,029)

_ 1. baynews9.com 263 (29.32%) 90.87% 239 (32.52%)
_J 2. co.hemando.flus 159 (17.73%) 73.58% 117 (15.92%)
_ 3. m.facebook.com 100 (11.15%) 87.00% 87 (11.84%)
| 4. authenticflorida.com 69 (7.69%) 81.16% 56  (7.62%)
| 5. hernandocounty.us 59 (6.58%) 72.88% 43 (5.85%)
_ 6. springhillnow.com 26 (2.90%) 84.62% 22 (299%)
_ 7. facebook.com 24 (2.68%) 79.17% 19 (2.59%)
| 8. floridablueberryfestival.org 23 (2.56%) 43.48% 10 (1.36%)
| 9. track-rankings.online 21 (2.34%) 80.95% 17 (2.31%)

1 10. teo 15 (1.67%) 93.33% 14 (1.90%)



Primary Dimension: Page Page Title  Other =

Secondary dimension ~ | Sort Type: | Default ~

Page Title

The Adventure Coast - Mature's Place to Play
Events - The Adventure Coast

Water Adventures Archives - The Adventure Coast
Eirecracker Smash 'm Up - The Adventure Coast
Attractions Archives - The Adventure Coast

Land Adventures Archives - The Adventure Coast
Lodging Archives - The Adventure Coast

Tourism Partners - The Adventure Coast

Parks & Preserves Archives - The Adventure Coast

Buccaneer Bay Water Park - The Adventure Coast

ehavior
New vs Returning

Top Pages Visited
Page Title

Pageviews W Unique Pageviews

5,390 4361

% of Total: 100.00% (5,390) % of Total: 100.00% (4,361)
1,363 (25.29%) 1,044 (23.94%)

616 (11.43%) 538 (12.34%)

459  (8.52%) 371 (8.51%)

328 (6.09%) 267 (6.12%)

273 (5.06%) 233 (5.34%)

269 (4.99%) 218 (5.00%)

218 (4.04%) 181 (4.15%)

207 (3.84%) 73 (167%)

193 (3.58%) 151 (3.46%)

189 (3.51%) 165 (3.78%)

Avg. Time on Page

00:01:47

Avg for View: 00:01:47 (0.00%)
00:01:21
00:02:26
00:01:50
00:01:10
00:02:06
00:02:05
00:02:31
00:02:42
00:01:05

00:03:52

Entrances

2,662
% of Total: 100.00% (2,662)
086 (37.04%)
358 (13.45%)
110 (213%)
264 (9.92%)
30 (1.47%)
82 (3.08%)
37 (1.39%)
19 (0.71%)
29 (1.09%)
164 (6.16%)



(NEW - APRIL)
Referral Source/Medium

Primary Dimension: Source / Medium  Source  Medium  Keyword  Other

Secondary dimension ¥ | Sort Type: | Default

Acquisition
Source / Medium
Sessions 4 % New Sessions
Lv)
2,662 76.22%
% of Total: 100.00% Avg for View: 76.22%
{2,662) 00%)
S} 1. google / organic 894 (33.58%) 7371%
o 2. (direct) / (none) 686 (25.77%) 76.82%
] 3. baynews9.com / referral 263 (9.88%) 90.87%
] 4. co.hemando.flus / referral 159 (5.97%) 73.58%
[} 5. hs_email / email 115 (4.32%) 4870%
[} 6. m.facebook.com / referral 100 (3.76%) 87.00%
] 7. authenticflorida.com / referral 69 (2.59%) 81.16%
J 8. hernandocounty.us / referral 59 (2.22%) 72.88%
58] 9. bing / erganic 42 (1.58%) 71.43%
) 10, springhillnow.com / referral 26 (0.98%) 84.62%
Landing Page
Primary Dimension: Landing Page Other
Secondary dimension * | Sort Type: | Default
Acquisition
Landing Page
Sessions % New Sessions New Users
2,662 76.22% 2,029
% of Total: 100.00% Avg for View: % of Total: 100.00%
2,662)
[ ) @ 810 (30.43%) 73.83% 598 (29.47%)
(]} 2. /firecracker-smash-m-up/ @ 264 (9.92%) 92.42% 244 (12.03%)
o 3. /buccaneer-bay-water-park/ it 164 (6.16%) 92.07% 151 (7.44%)
o 4. Jtrumba/ & 157 (5.90%) 54.78% 86 (4.24%)
J?option=com_sobipro&pid=166&sid=1421:Hawks-Nest-Rv-Park-and-Campgroun , e
B | 5 Yeitemide2rs el 110 (4.13%) 94 55% 104 (513%)
(3} 6. /category/water-adventures/ & 109 (4.09%) 66.97% 73 (3.60%)
o 7. /category/land-adventures/ @ 82 (3.08%) 82.93% 68  (3.35%)
(8] 8. /upcoming-events/ @ 72 (2.70%) 97.22% 70 (3.45%)
ftrumba/#utm_campaign=Newsletter&utm_source=hs_email&utm_medium=emai . -
=% Jautm_content=52629063 & EEpCE) Ba.T% “ e
) 10, /brooksvilles-good-neighbor-trail/ @ 43 (1.62%) 76.74% 33 (1.63%)

New Users

2,029

% of Total:

659

527

239

17

56

87

56

43

30

22

Behavior

Bounce Rate

61.68%

Avg for View: 61.68%

75.38%

81.71%

73.89%

31.82%

70.64%

78.05%

34.72%

82.35%

83.72%

100.00%

(5.77%)

(2.76%)

(4.29%)

(2.76%)

(2.12%)

(1.48%)

(1.08%)

Pages / Session

143

1.53

268

1.70

1.37

271

1.31

1.23

3



Exit Page

Frimaey Dimension: Page

Secondary dimension * | Sont Type | Delaudl = i Q| mvanced (BH | @ |
Page Exits  Exit
il 463 (17.37%) 1096 2033 42245
2 Mrecrackersmashmup’ ] 240 rhors) I (nis 731T%
3. rumbas o W7 (e 33 (Ems BLG4%
4 jeategory/wited-adventunes/ & 191 [rass) 488 (85 a1.70m
5. /DUCCHNERr-Day-Waler-park/ a8 154 [TV 189 B1.48%
& /category/iodging, o 116 (4.36%) 218 (Aod sInN
7. pory tand acven ] 1M (a28%) 268 (4 4238%
8 festegory/attractions/ & W01 s ¥73 (noww 37.00%
9. Popticn=com_sobiproXpid =1 668sid=1421 Hawks-Nest-AV. Pack-and-CampgroundSftemid =278 & 87 (2538 159 314N 39.64%
10, Arumbe/Sulm_campaignsNewsietlerbutm_sourceshs_emaitbutm_medum=emaillutm_content=52625063 ] 8 [z 76 (14 B0.26%
Content Drilldown
iy s g e 1§y
Secondary dimension ~ | Sori Type: | Default «

Page Pageviews ' Unigue Pageviews Avg. Time on Page
5,390 4,361 00:01:47
% of Total: 100.00% (5,390) % of Total: 100.00% (4,361) Avg for View: 00:01:47 (0.00%)
1/ @ 1,096 (20.33%) 8565 (19.61%) 00:01:28
2. /category/water-adventures/ fic] 458 (8.50%) 370 (8.48%) 00:01:50
3. /firecracker-smash-m-up/ @ 328 (6.09%) 267 (6.12%) 00:01:10
4. jtrumba/ fic] 313 (5.81%) 272 (6.24%) 00:02:17
5. /category/attractions/ @ 273 (5.06%) 233  (5.34%) 00:02:06
6. /category/land-adventures/ fic) 269 (4.99%) 218 (5.00%) 00:02:05
7. /category/lodging/ @ 218 (4.04%) 181 (415%) 00:02:31
8. /category/parks-preserves/ @ 193 (3.58%) 151 (3.46%) 00:01:05
9. /buccaneer-bay-water-park/ @ 189 (3.51%) 165 (3.78%) 00:03:52
10.  f?option=com_sobipro&pid=1668&sid=1421:Hawks-Nest-Rv-Park-and-Campground&itemid=278 @ 169 (3.14%) 112 (2.57%) 00:00:47

Demographics

All Users

+ Add Segment
100.00% Sessions

(ey Metric: | Sessions ~
ge 67.43% of total sessions Gender

24% W fernale B male

16%

12%

58.9%

6%

1824 2534 3544 4554 5564 65+



Email  Cxporm =  kodwDashboard  Shorown

All Users
VOO0 Sessons

Kiy Metric,  Smesions =

Affinity Categary (reach)

Interests

73 18% of fotad sessions

In-htarket Segment

462N I Cooking Entfustasts/ 30 Minate Chefs 44625
3.51% C— Shoppers:Value Shoppers s
387 I News & ¥ Junkies 256%
3nN CH— Shoppers/Bargain Hunters. 2858
RS I TV Lavers
230%
260% — Awid invesions.
268% — Family-Focused 223%
280% — Cooking Ertwstasts e
279% — Travel Guffs T
B
2554 — Book Lovers oofon
159%
Other Category T2IE% of tkad seasiona
435 [ ] Haws Waather
a0E% I arts ke E Mews
294% — Estate Sales
288% [ Food & Drink/Cocking & Recipes
FAELY = Arts & Entertainmant/ TV & Video/Online Video
188% _— Traveal/air Travel
18N [ ] Trawal/Hotels £ Accommadationg
164% == Intamet & Telecom/Emall & Mestagng
1.63% _— Mews/Politics
151% N Mecchants & Slones
Primary Dimension: Device Category
Secondary dimension ~ | Sort Type:  Default ~
Acquisition
Device Category
Sessions 4 % New Sessions  * New Users 7
2,662 76.22% 2,029
% of Total: 100.00% Avg for View: 76.22% % of Total: 100.00%
(2,662) (0.00%) (2,029)
o 1. desktop 1,342 (50.41%) 72.43% 972 (47.91%)
] 2. mobile 998 (37.49%) B367% 835 (41.15%)
o3 tablet 322 (12.10%) 68.94% 222 (10.94%)

ain||||||||

‘Tnis report Is Dased on 100% of seasions. Leam maore | Sreater precasn

67.30% o {otad sessions

Travel Hotels & Accommodations
Travel/Trigs by Destinations Trips 1o Nerth America
Feeal Estate/Residential Properties/ Residential Propertes (For Sale)
feal F dential Properties (For Sale) (Far
Sale)/Precwned Houses (For Sale)
Travel/Adr Travel
Home & Garden/Home & Garden Services/Landscspe Design
Foesl Estate/Residential Propertes
Home & Garden/Home Decor
Empiloyment
Home & Garden/Home & Garden Services
Bounce Rate Pages / Session Avg. Session Duration
61.68% 2.02 00:01:50
Avg for View: 61.68% Avg for View: 2.02 Avg for View: 00:01:50
(0.00%) (0.00%) (0.00%)
57.23% 2.23 00:02:13
68.74% 1.68 00:01:10
58.39% 2.25 00:02:17



HubSpbt

June 2017 Recap

Visits

4,372 W

3,004 last month

Leads

52 W

30 last month

Landing Pages Conversion Rate

7.41% W i535

25.76% last month

Blog Views

2,075 Wi

2,377 last month

Socal Clicks Growth

20 Moo

3 last month

Emgil Opens

2,381 W

3.173 last month
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